- This wish doesn’t come with-
out challenges. Census data |
shows our elderly population is
not only growing but also living
longer. Additionally, women are
outliving men. By the time peo-
ple reach the age of 75, almost
60 percent of them are women.
By the time they get to 85,70
bercent are women - resulting in
many households of single wo-
men.

And living alone can be hard.
Close to 40 percent of the elderly
suffer from one or more aging-
related problems, including am-
bulatory difficulties, hearing loss,
and declining mental cognition.
Further, most will be increasingly
dependent on the state for care.
According to the Employee Bene-
fits Research Institute, 64 percent
of retired Americans have less
than $50,000 in their retirement
accounts. In North Carolina,
there are 30 “non-contributing”
seniors for every 100 tax-paying
workers, making it difficult for
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One strategy to provide
this kind of support is a

“village to village network”

that coordinates access to

affordable services through

a membership driven vol-
unteer model. Carolina

Villages in Chapel Hill, for

instance, is a membership

organization that organizes

a group of volunteers to
help aging members of the
community with trans-
portation, grocery delivery,

home maintenance, check-

in calls, “practical, emo-
tional, and spiritual sup-
port,” and discounts with
vetted service providers.

NEW MODELS

Another innovative aging

in place strategy is called
the “Purpose-Driven Mo-
+del.” Hope Meadows in

Illinois, for example, pairs
families raising foster chil-
dren with older residents
who volunteer at least six
hours a week with babysit-
ting, tutoring, and garden-
ing - in exchange for sub-
sidized housing and sup-
portive care. It would not
be surprising to find these
kinds of models popping up
across our state.

To help more cities
understand how to design
communities and services
to support aging in place,
The MetLife Foundation is
now working with Part-
ners for Livable Commu-
nities to launch a City
Leaders Institute on Aging
in Place. Asheville has
been selected as one of
the first 10 cities to partic-
ipate in the Institute as it

determines a comprehen-
sive plan for supporting
the growing senior pop-
ulation.

At the same time, pro-
viders like Nurse Care of
North Carolina are provid-
ing flexible health care
solutions as are telemed-
icine companies like
RelyMD - which connect
doctors directly to patients
through face-to-face con-
sultation using smart
phones (perfectly tailored
to an increasingly tech-
savvy elderly population).

As our state’s elderly
population booms, we
need to foster more initia-
tives that enable aging in
place and create inter-
generational, deeply con-
nected communities
where we all can flourish.

Christopher Gergen is CEO
of Forward Impact, a fellow
in Innovation and
Entrepreneurship at Duke
University, and author of

“Life Entrepreneurs:
Ordinary People Creating
Extraordinary Lives.”
Stephen Martin, a director
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at the nonprofit Center for
Creative Leadership, blogs
at www.messyquest.com.
They can be reached at
authors@bullcity
forward.org and followed

on Twitter through
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